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Co-Op Canada 
Coupon & Price Matching Policies 

 

1. Do you offer Price / Ad Matching? If so, do you require the actual 
circulated flyer or will a home-printed version or receipt be accepted?  

 
Co-op does not offer Price / Ad Matching  
 

2. What types of coupons do you accept?  
 
We accept Canadian manufacturer coupons, competitors' coupons and some internet 

coupons.  
 
3. What requirements do you have for a coupon to be considered valid?  

 
The coupon must be within the stated expiry date and include the dealer information. 

Coupons will only be accepted for the item specified.  
 
4. Do you accept competitor coupons?  

 
We do accept competitors' coupons as long as they fall within the expiry date, are an 
actual coupon that can be brought to our location and are for a product that Co-op 

currently carries.  
 
5. Do you accept print-at-home coupons? Will they be accepted in black & 

white?  
 
We accept internet printable coupons as long as they fall within the expiry date, contain 

a Canadian clearing house address and are for a product that Co-op sells. We will 
accept these coupons if they are printed in black and white.  
 

6. Do you allow the use of more than one coupon per item? (manufacturer + 
internet coupon OR manufacturer/internet + store coupon)  
 

Our customers can use a maximum of one manufacturer coupon and one competitor's 
coupon per item purchased.  

 
7. Will you allow overage if the value of the coupon is higher than the price 
of the product being purchased?  
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We do not allow overage if the value of the coupon is higher than the price of the 
product. If the coupon exceeds the value of the product, the customer will receive the 

product for free, but will not receive any additional money.  
 
8. Is there any type of coupon that you exclude? (ex. BOGO, Free Product)  

 
The only coupons we exclude are coupons for products we do not carry. These coupons 
are not transferable to a different brand.  

 
As of August 29, 2012  

Source: Email From Karen Allan  
Marketing and Member Relations 


